
BRAND REFRESH

The future of commerce demands a new ecosystem of trust

 A new era of commerce is transforming transactions into relationships, every time, everywhere. This 

new world demands a new approach to managing fraud and abuse, and Forter has pioneered the only 

solution purpose-built to deliver it at enterprise scale. A single, comprehensive enterprise-grade 

platform assessing trust at every point of interaction, in real time. Powered by a coalition of the 

biggest enterprises – and designed by the world’s foremost experts. So you have the confidence to 

build deeper customer relationships and unlock the full promise of commerce based on trust.


	Slide 1: Gary Schwartz
	Slide 2: Storytelling – start with why
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7: Demand Generation
	Slide 8: Where it all begins – Sales Velocity
	Slide 9: Demand gen starts with great content
	Slide 10: Integrated marketing – visitor journey
	Slide 11: Lead funnel and conversion
	Slide 12: Account based marketing (ABM) 
	Slide 13: Martech stack experience
	Slide 14: Demand Generation case study
	Slide 15
	Slide 16
	Slide 17
	Slide 18
	Slide 19
	Slide 20: BRAND BUILDING
	Slide 21: Data-driven content marketing
	Slide 22: Start with why – RightAnswers Campaigns
	Slide 23: FORTER BRAND REFRESH
	Slide 24: brand refresh
	Slide 25: Rebranding Infragistics
	Slide 26: Product marketing: Confirmit for the Enterprise
	Slide 27: Content Marketing: Thought Leadership
	Slide 28: Infragistics Webinars
	Slide 29: RightAnswers Webinars
	Slide 30: EVENT MARKETING
	Slide 31: Pipeline, product launch, and brand awareness
	Slide 32: Events – Buzz,  Awareness,  and Leads
	Slide 33: Thought Leadership Events
	Slide 34: Brand awareness
	Slide 35: Website design - VERACODE
	Slide 36: Website design - infragistics
	Slide 37: PR
	Slide 38: Social & Earned Media - Infragistics
	Slide 39: Partner marketing
	Slide 40: RightAnswers Partner Marketing - ServiceNow
	Slide 41: Partner marketing at events
	Slide 42: Partner Enablement
	Slide 43: measurement
	Slide 44: Success metrics



